AMENDMENT NO. 1 to the Agenoy MEMORANDUM OF UNDERSTANDING effective
February 3, 2020 between:

Minister of Toufism, Culture and Sport
and
Chair of-Ontario Tourism Marketing Partnership
Corporation
(also known as Destination Ontario)

The parties wish to amend clause (c) of Section 17.2 (Liébility Protection and
Insurance) of the Memorandum of Understanding as follows:

Clause (c) of Section 17.2 is deleted and replaced with:

The Agency is covered under the Government's General & Road Liability
Protection Program (GRLPP) for bodily injury, personal injury and property
damage claims made by third parties to April 1, 2023, at which time the
Agency will consult with the Risk Management and Insurance Services
Branch (RMISB) in the Ministry of Public and Business Service Delivery
(MPBSD) to determine an appropnate insurance coverage option moving
forward. ‘
N
This amendment shall come into effect on the date that the Minister signs thls
Amehdment NG, 1.
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